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--------- THE DESIGN PROCESS IN PROCESS STUDENT ENTRY SUBMISSIONS - Check them out! ++« -+« - --

HACKATHON
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# Il Business PhD
Rotman’s hidden gem has finally come home to shine! Our pre-comp
Sc hOOI P rog ra m PhDs and program staff have moved into the PhD house. Every year

° Again this year Rotman was ranked the #1 business school since 2005 the PhD program has been ranked, by the Financial
I n Ca nada in Canada, by the Financial Times” Global MBA Rankings Times, in the top 25 worldwide - this year reaching #8. In honour of
— this marks the 9th year in the past 10. Here's why we

this all4ime high ranking and their homecoming, here are three things
'FinanCia’ T,’mes consider Rotman to be #1. n a ps o

# 8 PhD Woshwis:
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S PROGRAM '\ NORTH AMERICA

AMONG ! BEST FOR WORLDWIDE

SINCE 2006

TOP 25

SCHOOLS FINANCE,’ EVERY YEAR SINCE 2005 S

CANADIA SCHULICH SAUDER MCGILL IVEY UofA MADE IT!
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This year Rotman PhD grads
CANADIAN SsAUuDER SCHULICH IVEY UofA MCGILL were placed af universities

d th Id including:
COMPETITORS /C\I/r\ﬁ'?r;_ondir\m/vgt;singfsusggol,
RESEARC H Northwestern, and California

State University.


http://youtu.be/yusvuZqhwOc
http://www.youtube.com/watch%3Ffeature%3Dplayer_embedded%26v%3Dx2W3jSHqyZs
http://www.youtube.com/watch%3Fv%3D2ewOjHVkgKA
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Resources

Late last year, the Marketing Department launched the Marketing Resources website-full of
handy fips, resources & femplates useful to anyone involved in communications at Rotman
would need. Over the next few months we'll be feature different parts of the Marketing

Resources site - this month we focus on standardizing our email signatures.

EMAIL SIGNATURE: FORMAL SIGNATURE SET UP A NEW
................................................................... SIGNATURE
Name : YOURSELF
Position :

Rotman School of Management

105 St. George Street, Room #
Toronto, Ontario

Canda, M5S 3Eé

Tel. ###-#H#H#-HH#HH#

Fax. ###-HH#H#H-#HH#H#H

Email: your.name@rotman.utoronto.ca

EMAIL SIGNATURE: SHORT VERSION

Name | Position | Phone Number

EMAIL SIGNATURE: EVENT PROMOTION

Name

Position

Rotman School of Management

105 St. George Street, Room #
Toronto, Ontario

Canda, M5S 3Eé

Tel. ###-##H#-#H##H#

FoX. ##H-HH#H-HH#H#HH#

Email: your.name@rotman.utoronto.ca

m.rotman.utoronto.ca/ connect/MarketingResources

: Use CENTURY GOTHIC -
: our font for electronic corre-
: spondence - for everything,

: with your name bolded so
: that it stands out

: The font colour should be

: gray or R-65 G-64 B-66

: The formal signature

is for the first email you
send someone. It includes
all your information so that
the person you're confact-
ing can easily access it.

: We also have those handy
: dandy social media icons
: - that are used to add a

¢ visual inferest and link to

e eccc00ccc0000c000e

our social media proper
fies. You can use all of them
or just the ones that make
sense for you and your area
of responsibility.

The short version is
for any replies and has just
essential information.

:++Event promotion in-

cludes the imformation from
the formal signature, plus
an image box to highlight
your upcoming event.

Planning an event?
Contact us at our new
design hotline and we'll put
one fogether for you!

DesignRequests@
rotman.utoronto.ca

FOR ALL YOUR MARKETING NEEDS


http://www.rotman.utoronto.ca/connect/MarketingResources
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https://www.facebook.com/rotmanMBAadmissions
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