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Rotman degrees are “warrantied for life”. Participate in Rotman Life-Long
Learning 2006 on June 2, our annual day of complimentary lectures for
Rotman MBA and PhD alumni.This year’s theme is “Creativity: 21st
Century Capital”.The day’s co-chairs are Tom Stewart, Editor-in-Chief,
Harvard Business Review and Roger Martin, Dean, Rotman School.

We are pleased to offer the following presentations:

“The Wealth of Knowledge: Intellectual Capital and the 21st Century
Organization” by Thomas Stewart, Editor, Harvard Business Review

“Goal Setting and Goal Orientation: An Integrative Framework” by Gary Latham,
Secretary of State Professor of Organizational Behaviour, Rotman School

“The Creative Mind: How We Can Combat the Natural Limits of Our Mental
Maps” by Maggie Boden, Research Professor of Cognitive Science, Centre for
Research in Cognitive Science, University of Sussex

“The Practice and Management of Creativity” by Jonathan Feinstein, Professor
of Economics, School of Management,Yale University”

“Who's Choosing Whom? How to Nurture the Creative Potential of Your
Employees” by Roger Martin, Dean, Rotman School

Confirm your attendance TODAY by registering online at www.rotman.utoronto.ca/alumni
We look forward to seeing you on June 2nd!

Friday, June 2nd
8:00 am to 4:30 pm

Life-Long Learning

105 St. George Street
Toronto, Ontario, Canada M5S 3E6
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Designing in
Hostile Territory

Also, Richard Florida,
Tom Kelley, and
If Managers Thought
Like Designers



• Ultra-slim – only 9.8mm

• 5.1-Megapixel (Effective) 
1/2.4" Super HAD™ CCD 

• F3.5-4.4, 38mm/114mm 
(equivalent to 35mm film
camera)

• Real Imaging Processor
increases the accuracy level 
of your digital images for a
smoother dynamic range,
increased speed and 
STAMINA™ battery life

• Only 1.59 seconds from cam-
era start-up for the first shot

• 2.5-inch hybrid Clear Photo 
LCD monitor with 44% higher 
brightness for improved 
viewing even in direct sunlight

• Carl Zeiss® Vario-Tessar®

folded path lens system 
with 3x Optical Zoom

The slimmest 5.1-megapixel Digital Camera
Cyber-shot digital camera
ADVANTAGES

Sony of Canada Ltd. is a proud partner of the
KidsFutures program. For further information,
please visit www.kidsfutures.ca.

For Sony digital imaging solutions,
visit… www.sonystyle.ca

This lightweight, 9.8mm,
Cyber-shot camera is
Sony’s slimmest model yet.
T7 fits comfortably into a
jacket pocket, small purse
or a business card holder.
T7 goes wherever you go –
it's always ready when
there’s an opportunity to
shoot photos at a trade
show, business meeting or
a field call. T7 has improved
noise reduction, automatic
ISO settings, focus and
image stability along with a
more powerful flash. T7’s
2.5-inch Clear Photo LCD is
2.8x larger than a conventional 1.5-inch LCD. The Clear Photo LCD
delivers incredible resolution, brightness and contrast making it
ideal for shooting and reviewing your photos – share your shots
immediately after you take them even during a business trip.
When you take them back to the office, you can share this
valuable information with business colleagues on the Clear
Photo LCD, email them to business contacts or incorporate the
shots into presentations. T7 Cyber-shot camera complements your
business lifestyle and communication.

©™ Sony, Cyber-shot, Memory Stick and STAMINA are trademarks of Sony. Carl Zeiss is a trademark of Carl Zeiss. 
LCD screen is simulated. Features and specifications subject to change without notice. A.E. & O.E

Actual size of DSC-T7

CONFERENCE CO-CHAIRS:
THOMAS STEWART, Editor-in-Chief, Harvard Business Review; Author

ROGER MARTIN, Dean and Professor of Strategic Management; Author

SESSIONS:
“The Wealth of Knowledge: Intellectual Capital and the 21st Century Organization”

THOMAS STEWART, Editor-in-Chief, Harvard Business Review; Author

“Goal Setting and Goal Orientation: An Integrative Framework”
GARY LATHAM,  Secretary of State Professor of Organizational Behaviour, Rotman School; Past President,

Canadian Psychological Association; Author

“The Creative Mind: How We Can Combat the Natural Limits of Our Mental Maps”
MAGGIE BODEN, Research Professor of Cognitive Science, Centre for Research in Cognitive Science, 

University of Sussex; Author

“The Practice and Management of Creativity”
JONATHAN FEINSTEIN, Professor of Economics, School of Management, Yale University; Author

“Who's Choosing Whom? How to Nurture the Creative Potential of Your Employees”
ROGER MARTIN, Dean and Professor of Strategic Management; Author

COST: C$1000 per person; no charge for Rotman School MBA and PhD alumni
COMPLETE DETAILS: www.rotman.utoronto.ca/creativity

CREATIVITY: 21ST CENTURY CAPITAL
A Rotman School Conference for Thought Leaders

JUNE 2, 2006 - FAIRMONT ROYAL YORK HOTEL, TORONTO




