
New buildings provide unique opportunities for fundraising, recruitment and community 
engagement, and ours is no exception. We came up with an idea to promote the Rotman 
Expansion using the image of a chair. With fantastic photos and fun language, we have everything 
you need to communicate to your audiences about Rotman’s exciting new phase of growth.

 

 

 

 

 

While taking photographs in the raw spaces of the new building, the dean had the idea of 
bringing colourful chairs for visual interest. Looking at the photos, we realized we could not 
ignore the chairs: they became accidental actors on our new stage. If you are planning any 
communications involving the new building to your community, contact Marketing and we will 
happily put together an ad or an image you can use. 

 



At Rotman if you come upon masses of nervous, well-
dressed, unfamiliar young people huddling in teams, 
madly prepping for some unknown exercise, you have 
stumbled into the world of the case competition. In the 
past two months, Rotman students have participated in 
several international case competitions, and the School 
has hosted five. From the very large International Trading 
Competition, with 46 universities and over 200 students 
from all over the world, to the International Net Impact 
CSR Case Competition, to the Business Design Case 
Competition,  to smaller ones like the Buffalo Bills Case 
Competition organized by the Entertainment and Media 
Association student club, Rotman Commerce’s NBA 
Canada Case Competition, and finally to the first year MBA 
compulsory Strategy Case Competition in mid-December 
– we thought we’d take a moment to explain why these 
competitions are so powerful. One format with multiple 
compelling dimensions!

An executive-in-residence is 
a) the ghost of a business man who haunts your attic, basement, bedroom etc.  
b) your neighbour who wears a suit, works long hours, visits when he/she is lonely and won’t leave. 
c) a distinguished business leader, recognized for achievements within their field, who brings knowledge and 

experience to a business school in a teaching, mentoring and research capacity.

If you guessed C, you’re right! (I hope it wasn’t too obvious) Rotman appoints outstanding business leaders to the position 
of Executive-in-Residence. These individuals have demonstrated an involvement with the School either through teaching or 
research; appointments also recognize exemplary achievements in their career. Execs can be engaged in various ways: as student 
mentors, guest speakers, course instructors, or research partners. You can imagine the value their real-world experience can add 
to any of those scenarios. Here are two of the latest appointments: 

Toronto has always been touted as a city of neighbourhoods—but is it more like a city of cities? According to independent 
studies conducted by the University of Toronto’s Cities Centre & the Martin Prosperity Institute (MPI), income and access to 
transit has broken Toronto into three distinct cities.

City 1 = incomes  20% since 1970 + most access to transit (4x better than City 3, 1.5x better than City 2)
City 2 = incomes  or  less than 20% since 1970 + average access to transit (2.5x better than City 3)
City 3 = income  ≥ 20% since 1970 + least access to transit

In pictures, it looks like this:
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the FINAL frontier?

For more information on the proposed transit
changes – scan the QR code to 
read an article outlining the 
changes: 
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http://goo.gl/MpGQT
http://goo.gl/M4iB6
http://rotman.utoronto.ca/facbios/Executives-in-Residence.asp


Did you see that photo on the cover? That was Deception Island, the winning photograph in this year’s LENS competition—an 
annual charitable event put on by the student-led Rotman Photography Association. The winning photographs were chosen by 
an external jury made up of professionals from Toronto’s visual and media arts community. LENS raised over $500 for a local 
Toronto charity.

When the Faculty Staff Campaign began nine years ago only 5% of faculty 
and staff participated.  Last year, that number was a massive 62%.

 Sarah Nadalin, current 
Associate Director of the Rotman 
Vision Fund 

 fundraise for 
unrestricted donations to support 
the funding priorities at Rotman.  

 
Director of Donor Development, 
Shaw Festival.  Also, developed 
fundraising programs at Shaw, 
Brock University, Wilfrid Laurier 
University and the University of 
Guelph.  

The Faculty Staff Campaign is critical to the fundraising 
efforts of the Rotman Vision Fund.  It’s the second largest 
source of funding, and it demonstrates to outside donors 
the level of commitment employees, both faculty and staff, 
have for Rotman.
 Your donations to the Faculty Staff Campaign are 
invested in many ways, and go towards the School’s 
strategic priorities—something you may be working on 
yourself. Faculty research, curriculum development, and 
student life all benefit from the unrestricted funds the 
Vision Fund collects and we aren’t there yet.
 At this stage in the campaign, we’re approaching 
the checkered flag, and there’s only a short amount of 
time to reach the finish line. We’re so close to matching 
the donations of last year.  If you haven’t participated in 
the Faculty Staff Campaign yet, please do so.  For more 
information, contact Steve Bujas in the Vision Fund office 
at sbujas@rotman.utoronto.ca. 
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